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Project Idea
N

0 Inspired by Eric Eckl’s Water Words That Work

1 Examine existing brochures used by our
departments

0 Survey members of the general public to determine
their effectiveness



Water Words That Work
The Eric Eckl Method

]
0 WWTW ucis a consulting business that specializes
in developing media and content for the natural
resources sector

1 Services include:

O training, research, consulting and campaign
development

11 Guest speaker at the Indiana Lakes Management

Society Conference and a Watershed Networking
Session in 2011



Materials and Methods

]
0 Choose three currently used brochures

0 Create online survey

11 Send to various recipients via email requesting
participation

0 Questions evaluate effectiveness of material based on
action, images, audience

0 Demographic information
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https://purdue.qualtrics.com/SE/?SID=SV_es0LgHmv3wwMCPy

Rain Gardens
I

I Cncnstrucﬁng a Rain Garden Find out more.... for more derailed information on con- I RAIN GARDENS

structing 3 rain garden, sarden designs, kists of native

= OF Ty =ite plants, and native plant suppliers go to:
their size can vary and they can fit mto odd . N )
- - www.Co.monroe in us/ stormwaterqualiy hicretention btml
shapes and spaces. You can easily create a simple
rain garden in a weekend for no costif vouuse Find natt . . ‘o
plants you already bave on band or you can hire Azl at your local greenhouse. garden center or refer to the
2 professional or fuvest more of your own time Indiana Mative Plant and Wildflower Seciery for a kst of
and money to install 2 more elaborate ram gar- pative plant supeliers at-
den. A few imporant things o remember Py p— (g / 2005 amscape Brochere WEE. paf
# Rain gardens should be locared down slope
from building foundations and up-zlope from ) .
any nearby storm drains. Note the direction Register your Rain Garden
of nmoff m vour vard and low spots where The Monree County Storme Water Environmental
water callects. Educarion Team {SWEET) is undertaking an initiative
*Locate the rain garden at least 10" from the o encourage dtizens of this County to take a proac-

foundadon of your house (image)

ive approach tecting uality. Hi
»Hardy native species will thrive in rain gar- b o pre TR At elp us

keep mack of the rain gardens in Monroe County.

dens with little maintenance.
#Be aware of underground wtilities and rights- Register your rain garden at:

of-way. hetp: ¢ /werw.co.monroe o us/ BainGarden register him
* Do not construct a rain garden over your

SEWEET

Ellettoville, Indiona University, bry Tech
STORMWATER QUALITY FDUCATION

For more informotion, [nln:eu.i:l:
Todd Stevenson, Monroe Camtf Drzilug: Eng:ne:l
Phone: 512-349-2439

E-muail: estevenson(@co monroe in s
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limit Use of Pesticides and Lawn
Fertilizers

Follow manufacturer’s direction when using
chemicals and apply only the recommended
amount. Don't spread chemicals on your lawn if a
storm or heavy rain is forecast. Landscaping with
disease- and pest-resistant plants can reduce the
need for pesticides and fertilizers.

Practice Conservation in
landscaping and Lawn Care

Altering the natural contours of your
yard during landscaping, and planting
nonnative plants that need fertilizer
and extra water can increase the po-
tential for runoff and soil erosion.

Crasses and natural groundcover
can be attractive and practical substi-
tutes for nonporous surfaces. Incorporating natural
grasses, trees, wooden decks, crushed stone or brick
paths, rain gardens and mulch into landscaping re-
duces runoff and prevents erosion by allowing rainwa-
ter to slowly seep into the ground. Additionally, don't
rake leaves, grass
clippings or litter
into streets where
they can enter
storm drains or be
washed into water-
ways.

Michiana Stormwater Partnership
N

Prevent Automobile
Huid LEdkqu

Have your vehicle serviced regu-
larly to prevent problems that lead to
leakage. Clean up any spilled brake fluid, oil,
grease and antifreeze from garages, driveways
and streets. Do not hose these fluids or any
cleanup residue into the street. If you change
your own oil, be careful to avoid spills and col-
lect waste oil for recycling. Take your vehicle to a
car wash to prevent soaps and waxes from being
washed into the storm drain. Car washes send
dirty water to the wastewater treatment plant. If
you wash your vehicle at home, wash it on the
lawn, not the driveway.

Dispose of Pet Waste

Pet waste is a significant source of
bacteria and nutrients that lead to harmful algae
and plant growth in waterways. Clean up pet
waste in your yard or when walking your pet. The
best way to dispose of pet waste is to bag it and
place it in the trash.




Bean Blossom Watershed Group

Opportunities are available for
those who would like to
volunteer their time and
expertise to aid in the success of
this project.

Volunteers are needed in
various areas such as, but not
limited tc, water quality
monitoring, field day support,
marketing and outreach
activities.

Contact us today for your chance
to get involved.

Cost Share Practice
Examples Th €

E—— Bean
Blossom
Watershed
Project

Grassed Watenways
Nuzrient Managemsant
Residue Management
Livestock Exclusion Fencing
Livestock Watering
Wetland Restoration
Streambank Stabilization
Rain Gardens

Rain Bar-els

Pemvious Concrete “Diverse Groups Coming Together

Bioswales With o Common Goa!”

Bean Blossom Watershed
Project Leadership

Monroc Co Soil & Water Conscrvation
martha.miller@in.nacdnet.net
Fhone: 812-349-20¢6

Brown Co Soil & Water Conservation
cathy-paradise@iaswed.org
Fhone: 812-988-2211

Project Coordinators
Jim & Julie Farr
ECO Transitions, LLC
B12-369-9295
jim.farr@bbwete-shed.info
www . bowatersaed.info

Monroe & Brown Counties




Results
B

Qualtrics format results

Which of the following documents did you view?

Rain Garden Brochure The Bean Blossom Watershed Project | Michigan Stormwater Partnership Brochure | Total

1 i} 1 0 1

2 i} 1 0 1

The piece makes it clear what | can do S 2 2 1 5
4 2 3 3 i)

o 4 1 10 15

Total a a8 14 30

1 2 3 B "

2 5 3 3 1

I am confident athers would do their part 3 1 o 4 5

4 1] 2 0 2

o i} o 0 0

Total a a8 13 29

1 1] 2 4 [

2 3 4 4 "

I'am confident my action would make a difference 3 4 1 2 T

4 1] 1 0 1

5 1 ] 3 4

Total 8 I 8 | 13 29




Results
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Question Series One: ACTION

The piece makes it clear
what | can do

| am confident others

would do their part

| am confident my action

would make a
difference

B Michigan Stormwater
Partnership Brochure

M The Bean Blossum Project

® Rain Garden Brochure



Results

Question Series Two: IMAGES
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The images get my
attention

The images demonstrate The images show how

what | can do

my actions make a
difference

B Michigan Stormwater
Partnership Brochure

M The Bean Blossum Project

™ Rain Garden Brochure



Results

Question Series Three: AUDIENCE
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The piece has a clear
message

| could explain this
piece to others without with the general public

showing it to them

The piece was prepared

in mind

H Michigan Stormwater
Partnership Brochure

B The Bean Blossum
Project

® Rain Garden Brochure



Results

I
1 Comments about ACTION:

“...If  do all | can, it creates an impetus to continue making small efforts in my
personal sphere of influence... Beyond what | can do, | think no individual effort can
accomplish what industrial and cultural prohibitions and modifications could do.”

“it seems like this will only work if everyone does it, not just me”

“I don't have faith in the other people in my community to care about this stuff”

(MSPB)

“My action would make a small difference; however, getting the general population
as well as apartments/landlords to do it is another story.”
“what could we do if we don't have a place to plant a garden”

(Rain Garden)



Results

e
1 Comments on IMAGES:

“Colorful artwork that in general illustrates a point, but doesn't arouse any specific
emotion to do more or try harder.”

“Images? No. Text following the images? Yes.”

“The images are just clip art. | could find those on microsoft word”

(MSPB)

“the images are dated and not clear. | do not know how they relate to the
watershed project.”

(BB Project)

“The diagram is too small and difficult to read.”
“The images are beautiful and they make it appealing to plant a rain garden, but
they don't reflect what the rain garden is actually doing”

(Rain Garden)



Results

e
1 Comments on AUDIENCE

“I wouldn't know how to explain how everyone can benefit even from just one lawn.
it seems like everyone would need to do things to make a difference”

“I could explain what the peice says but | don't think | could explain WHY other
should do these things”

(MSPB)

“some of the acronyms and codes are stuff I'm not familiar with”

“l understand that | could volunteer but | don't think the stuff about what this is and
what 319 grant could do/what it is. Also the panel on cost shares seems out of
place”

(BB Project)

“It doesn't tell you how to build one, but instead gives you a link to a Web site that
does”

(Rain Garden)



Conclusions
B

1 MSPB was most clear but not super convincing
01 Bean Blossom and Rain Garden had best pictures

0 Results might be different if really given to general
public (response demographic, education)



What we learned: WWTW Method
N

01 Begin with Behavior
0 Foolproof Photos

0 Swap Shoptalk

0 Words that Work

01 Review Readability



Begin with Behavior
B

0 Identify the behavior that you want your audience
to undertake

O Do you want them to buy something, give money, adopt
a new behavior...2

01 Make this point clear and obvious...don’t make your
audience guess what you want them to do



Foolproof Photos
B

0 Always show images of the behavior you want them
to adopt

01 Best photos:
O Faces

O Fixes... not problems

" Solution® "

0 Families



Swap Shop Talk
B

0 Don’t try to use your environmental pamphlet to
teach people new vocabulary- it’s very ineffective

0 “The Grandmother Rule”- If it’s not a word your
grandmother would use, swap it out

Sustainable Responsible, environmentally friendly
Biodiversity Extinction, wildlife

Stormwater Polluted runoff

Woatershed Upstream, downstream, water

conservation



Words That Work

0 Words selected due to their
effectiveness- supported by social
studies and test groups


http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwnatureprotection/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwnatureprotection/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwpollutioncontrol/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwenoughcleanwater/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwwildlife/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwfuturegenerations/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwhealthy/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwfamilychildren/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwsafe/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwtrend/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwmakeadifference/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwdoingyourpart/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwitaffectsyou/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwwhatyoucando/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwworkingtogether/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwsavemoneyovertime/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwaccountable/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwcorporations/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwchoice/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwfair/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwbalance/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwplanningahead/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwresponsible/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwfreedom/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwinvestment/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwlaw/show/

Review Readability
N

O

Longer sentences are harder to read
Longer words are harder to read

Sentences in the passive voice are harder to read than
sentences in the active voice.

Linguists have devised systems to evaluate the readability of
text passages (ex. Flesch Reading Ease score). This is built into

Microsoft Word.

o Click the Microsoft Office Button, and then click Word Options.

o Click Proofing.

O Under When correcting grammar in Word, select the Show readability statistics check box.



Ways We Could Improve
N

01 Fewer words, simpler words

01 Better pictures- showing the activities we want
people to do

0 Clearer message- stated more simply and directly



QUESTIONS?



