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Project Idea 

 Inspired by Eric Eckl’s Water Words That Work 

 

 Examine existing brochures used by our 

departments 

 

 Survey members of the general public to determine 

their effectiveness 

 



Water Words That Work  
The Eric Eckl Method 

 WWTW LLC is a consulting business that specializes 

in developing media and content for the natural 

resources sector 

 Services include: 

  training, research, consulting and campaign 

development 

 Guest speaker at the Indiana Lakes Management 

Society Conference and a Watershed Networking 

Session in 2011 



Materials and Methods 

 Choose three currently used brochures 

 Create online survey link 

 Send to various recipients via email requesting 

participation 

 Questions evaluate effectiveness of material based on 

action, images, audience 

 Demographic information 

 

https://purdue.qualtrics.com/SE/?SID=SV_es0LgHmv3wwMCPy


Rain Gardens 



Michiana Stormwater Partnership 



Bean Blossom Watershed Group 



Results 

Qualtrics format results 



Results 

4.64 1.85 2.54 3.25 2.13 2.13 4.25 1.88 2.88 
0.00 

1.00 

2.00 

3.00 

4.00 

5.00 

The piece makes it clear 
what I can do 

I am confident others 
would do their part 
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difference 

Question Series One: ACTION 

Michigan Stormwater 
Partnership Brochure 

The Bean Blossum Project 

Rain Garden Brochure 



Results 
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Results 
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Question Series Three: AUDIENCE 
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Results 

 Comments about ACTION: 
 “…If I do all I can, it creates an impetus to continue making small efforts in my 

personal sphere of influence...  Beyond what I can do, I think no individual effort can 

accomplish what industrial and cultural prohibitions and modifications could do.” 

“it seems like this will only work if everyone does it, not just me” 

“I don't have faith in the other people in my community to care about this stuff” 

(MSPB) 

  

 “My action would make a small difference; however, getting the general population 

as well as apartments/landlords to do it is another story.” 

“what could we do if we don't have a place to plant a garden”  

(Rain Garden) 



Results 

 Comments on IMAGES: 
“Colorful artwork that in general illustrates a point, but doesn't arouse any specific 

emotion to do more or try harder.” 

“Images? No.  Text following the images? Yes.” 

“The images are just clip art. I could find those on microsoft word” 

 (MSPB) 

 

 “the images are dated and not clear. I do not know how they relate to the 

watershed project.” 

(BB Project) 
 

“The diagram is too small and difficult to read.” 

“The images are beautiful and they make it appealing to plant a rain garden, but 

they don't reflect what the rain garden is actually doing”  

 (Rain Garden) 



Results 

 Comments on AUDIENCE 
“I wouldn't know how to explain how everyone can benefit even from just one lawn. 
it seems like everyone would need to do things to make a difference” 
“I could explain what the peice says but I don't think I could explain WHY other 
should do these things” 

 (MSPB) 
 
“some of the acronyms and codes are stuff I'm not familiar with” 
“I understand that I could volunteer but I don't think the stuff about what this is and 
what  319 grant could do/what it is. Also the panel on cost shares seems out of 
place” 

 (BB Project) 

 

 “It doesn't tell you how to build one, but instead gives you a link to a Web site that 
does” 

 (Rain Garden) 



Conclusions 

 MSPB was most clear but not super convincing 

 

 Bean Blossom and Rain Garden had best pictures 

 

 Results might be different if really given to general 

public (response demographic, education) 



What we learned: WWTW Method 

 Begin with Behavior 

 Foolproof Photos 

 Swap Shoptalk 

 Words that Work 

 Review Readability 



Begin with Behavior 

 Identify the behavior that you want your audience 

to undertake 

 Do you want them to buy something, give money, adopt 

a new behavior…? 

 Make this point clear and obvious…don’t make your 

audience guess what you want them to do 



Foolproof Photos 

 Always show images of the behavior you want them 

to adopt 

 Best photos: 

 Faces 

 Fixes… not problems 

 

 

 

 

 Families 



Swap Shop Talk 

 Don’t try to use your environmental pamphlet to 

teach people new vocabulary- it’s very ineffective 

 “The Grandmother Rule”- If it’s not a word your 

grandmother would use, swap it out 
 

Sustainable Responsible, environmentally friendly 

Biodiversity Extinction, wildlife 

Stormwater Polluted runoff 

Watershed  Upstream, downstream, water  

   conservation 



Words That Work 

 Words selected due to their 
effectiveness- supported  by social 
studies and test groups 

 

Nature protection 

Pollution control 

Enough Clean Water 

Wildlife Conservation 

Future Generations 

Healthy 

Family & Children 

Safe 

Trends 

Make a Difference 

Doing My/Your/Their Part 

It affects you 

What you can do 

Working together 

Save Money 

Accountability 

Corporations 

Choice 

Fair 

Balance 

Planning Ahead 

Responsible 

Freedom 

Investment 

Law 

 

http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwnatureprotection/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwnatureprotection/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwpollutioncontrol/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwenoughcleanwater/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwwildlife/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwfuturegenerations/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwhealthy/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwfamilychildren/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwsafe/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwtrend/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwmakeadifference/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwdoingyourpart/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwitaffectsyou/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwwhatyoucando/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwworkingtogether/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwsavemoneyovertime/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwaccountable/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwcorporations/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwchoice/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwfair/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwbalance/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwplanningahead/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwresponsible/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwfreedom/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwinvestment/show/
http://www.flickr.com/photos/waterwordsthatwork/tags/wwtwlaw/show/


Review Readability 

 Longer sentences are harder to read 

 Longer words are harder to read 

 Sentences in the passive voice are harder to read than 

sentences in the active voice. 

 Linguists have devised systems to evaluate the readability of 

text passages (ex. Flesch Reading Ease score).  This is built into 

Microsoft Word. 
 Click the Microsoft Office Button, and then click Word Options. 

 Click Proofing. 

 Under When correcting grammar in Word, select the Show readability statistics check box. 



Ways We Could Improve 

 Fewer words, simpler words 

 

 Better pictures- showing the activities we want 

people to do 

 

 Clearer message- stated more simply and directly 



QUESTIONS? 


