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« Adapting to a variable project scope

_» Product visibility and availability issues
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« Recommendation to ensure product availability
X Time Saved:
» Pushers reduce the need for constant adjustment of the
products

Human Factors Improvements:

« Expansion of the queue line | . -
» Further e quipm ent modification * By reducing the neeq for constant .adjl.lstment, we minimize
the frequency of having staff working in an uncomfortable

» Customer queue pathing AR - . position

Scan Here for

PURDUE SCHOOL OF INDUSTRIAL ENGINEERING Appendix




	Slide 1

